Digital CX Insurance Infographic

-ePt|Ca- The State of UK Insurance Customer Experience

FANINGFUL CONVERSATIONS The 2019 Eptica Insurance Digital Trust Study evaluated the customer experience of leading UK insurers

How well are UK insurers performing?
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e, : Performance is poor on the channels that consumers value most
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i Government organisations (including local
i authorities, HMRC, and other agencies)

e O b | What makes you trust a brand? What do you do when trust breaks down?
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Insurers were evaluated on their responses to routine questions on digital Read the press release: www.eptica.com/ins19
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channels, while consumers were surveyed on their attitudes to digital CX.
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